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This publication provides a comprehensive yet easy-to-read overview of the 2006 Census, presenting an 
analysis of the data together with a fresh and detailed insight into Australia’s culture and peoples. 
A Picture of the Nation presents information on a broad range of topics, in particular statistics on regions and 
small areas, as well as the characteristics of small population groups.

There is a key theme of generational change within A Picture of the Nation with many interesting findings that 
showcase the emerging changes between the five age-based generations of Oldest (aged 80+), Lucky (60 to 
79), Baby Boomers (40 to 59), Gen X and Y (20 to 39) and the iGeneration (0 to 19). 

A Picture of the Nation contains eight chapters on key areas of social and economic interest. Each chapter 
includes a broad overview as well as detailed information. 

Population•	  - Contains information on where Australians live, population mobility and a generational view 
of the population. 

Cultural Diversity•	  - Includes topics such as second generation Australians, and religion across the 
generations.

Living Arrangements•	  - Includes children’s living arrangements and a Sydney case study of families with 
young children.

Community•	  - Includes volunteering across Australia, and caring across the life cycle. 

Education•	  - Includes topics such as school teachers and adult education across the generations.

Work•	  - Includes skill shortages, generations of employment and driving to work.

Economic Resources•	  - Includes workers’ incomes across Australia and in selected regions.

Housing•	  - Includes trends in housing utilisation and housing across Brisbane and Melbourne city rings.
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Where do I get more information about A Picture of the Nation?

Web: www.abs.gov.au/census
Email: client.services@abs.gov.au
Phone: The National Information and Referral Service on 1300 135 070

Who would use A Picture of the Nation?
A Picture of the Nation is aimed at new and existing users of Census data. It would be a useful reference for 
all levels of government, education sectors, the media and academics, as well as the general public. 

Benefits of A Picture of the Nation 

A Picture of the Nation is presented in an easy to understand format featuring topical articles illustrated by 
thematic maps, tables and graphs. The commentary within the report covers a wide range of issues, which 
can assist readers to understand Australian society and how it is changing. The report also introduces readers 
to some of the possible uses of census data. 

What format is A Picture of the Nation available in? 

A Picture of the Nation is available as:
a hardcopy publication for purchase, and•	
an electronic download (PDF format), free from the ABS website. •	

Price and ordering
A Picture of the Nation is priced at $25.00, inclusive of GST, postage and handling.

To order your copy of A Picture of the Nation, simply call the National Information and Referral Service on  
1300 135 070 between 9.00am and 4.30pm Monday to Friday. Alternatively visit the ABS website at  
www.abs.gov.au/census 
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Baby Boomers share 
breadwinning role 
In 2006 the Baby Boomers were aged 40–59 
years. Born between 1946 and 1966 during the 
post-war economic boom, the Baby Boomers 
were the second largest generation in 2006, 
numbering 5.5 million or 28% of the total 
population. The size of this cohort can be 
attributed to the high rates of marriage and 
fertility, resulting from the catch up of 
marriage and child-bearing delayed by World 
War II, and the buoyant economy during their 
parents' child-bearing years. The influx of 
migrants to Australia following World War II 
also contributed to the size of this generation 
both directly (through the migration of 
children with their families) and indirectly 
(through the migration of young adults who 
would later have Baby Boomer children). Of all 
the generations, the Baby Boomers had the 
largest overseas-born population (1.6 million 
people) in 2006. However, the overseas-born 
comprise a smaller proportion (32%) of this 
generation than in the Lucky Generation (36%) 
because they joined a large cohort of 
Australian-born Boomers. 

The older Baby Boomers entered the labour 
force when economic conditions were buoyant 
and experienced high rates of employment. 
The younger members of this generation have 
not had the same employment opportunities 
throughout their working lives as older Baby 
Boomers, with many affected by the economic 
downturn in the late 1980s and early 1990s.  

The Baby Boomer Generation has lived 
through enormous social change, experiencing 
rising rates of female participation in both 
tertiary education and the labour force, and 
the creation of the two income household as  
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the norm. Just over two thirds of female Baby 
Boomers were employed in 2006, while 20% 
stated they had a Bachelor degree or higher 
qualification. 

This generation experienced increasing rates of 
marital separation resulting from the 
introduction of 'no fault' divorce in 1975.2 In 
2006, 19% of Baby Boomers were separated or 
divorced, nearly double the rate recorded for 
the previous generation: when the Lucky 
Generation were the same age (40–59 years) in 
1986, 11% were separated or divorced. 

Generation X and Y the 
most highly qualified 
Born between 1966 and 1986, this generation 
were aged 20–39 years in 2006. The older 
members of this birth cohort have been 
dubbed Generation X for the perceived 
namelessness felt by the generation 
overshadowed by the Baby Boomers who 
preceded them. Generation Y simply refers to 
the generation following X. With a combined 
size similar to the Baby Boomers, Generation X 
and Y comprised 28% (5.5 million) of the total 
population in 2006. 

Generation X and Y were the first generation 
to experience increased rates of parental 
separation and divorce. They are also regarded 
as having fewer opportunities than their Baby 
Boomer predecessors, being the first to 
experience user-pays higher education and job 
insecurity.3 When Generation X and Y were 
entering the workforce, unemployment levels 
were high. For example in 1991, 15% of 
Generation X and Y men who were of working 
age (15–24 years) were unemployed. In 
contrast, Baby Boomers started entering the 
workforce in the late 1960s when 
unemployment levels were very low. By 1971, 
only 2% of working age Baby Boomer men 
(then aged 15–24 years) were unemployed. 
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Unemployment experiences of the 
generations(a) 
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(a) Proportion of all men or women in each generation 
aged 15 years and over at the time of each census who 
were unemployed. 
 

The unemployment pattern was similar for 
women. Lower levels of unemployment 
experienced by Lucky Generation women 
partly reflect lower levels of labour force 
participation by women of that generation with 
fewer women seeking employment than in 
later generations. 

Despite the introduction of the Higher 
Education Contribution Scheme (HECS), 
Generation X and Y are the most highly 
educated generation on record, with one in 
four having a Bachelor degree or above in 
2006. In each successive generation, the 
proportion of women who obtained higher 
education qualifications has increased relative 
to that of their male counterparts. In 2006, 28% 
of Generation X and Y women had a Bachelor 
degree or above compared with 21% of 
Generation X and Y men.  

Spanning people in their early 20s to late 30s, 
Generation X and Y were represented more 
broadly across the different living 
arrangements than other generations in 2006. 
While 16% were living with parents, almost half  

(49%) were living with a spouse or partner. A 
further 7% were living in group households 
while 7% were living alone. 

iGeneration live up to 
their name 
Born between 1986 and 2006, the iGeneration 
(Internet Generation) spent their formative 
years in a period which saw the birth and rise 
of the internet. Aged 0–19 years in 2006, they 
take computers and the internet and a host of 
electronic consumables, such as DVDs, mobile 
phones and MP3 players for granted. Uptake of 
technology by the iGeneration is reflected in 
their rates of internet access. In 2006, 80% of 
the youngest generation had access to the 
internet at home with just over two thirds of 
this group having access to a broadband 
connection. Access was also high among Baby 
Boomers (76%) and Generation X and Y (75%), 
many of whom have their iGeneration children 
living with them at home. 

Despite the gradual increase in one parent 
families, the majority of iGens in private 
households were living with their couple 
parents in 2006 (77%). Twenty years earlier in 
1986, 85% of 0–19 year olds (Generation X and 
Y) were living with couple parents. For iGens 
living in couple families, around 9 out of 10 
were the natural or adopted child of both 
parents.  

The iGeneration, along with Generation X and 
Y, are the most secular generations, with 
almost one in four reporting no religion in 
2006. Of the other generations, those 
reporting no religion ranged from 6% of the 
Oldest Generation to 17% of Baby Boomers. 
See ‘Religion across the generations’, p. 54–58, 
for more information. 
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(a) Usual residents living in private dwellings only. 
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(a) Usual residents living in private dwellings only. 


